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British Petroleum (BP) adalah perusahaan penyedia bahan bakar kendaraan yang 
berasal dari Inggris. BP melakukan ekpansi ke Indonesia bekerja sama dengan Aneka 
Kimia Raya (AKR). Namun, SPBU BP masih telihat sepi konsumen yang datang 
dikarenakan fasilitas yang disediakan kurang baik dan kualitas layanan kurang baik. 
Tujuan dilakukan penelitian ini adalah untuk mengetahui apakah Perceived 
Value, Perceived Service Quality, Satisfaction, Brand Image, dan Brand Trust 
memiliki pengaruh terhadap Repurchase Intention  dan Recommend. Telaah 
dilakukan terhadap salah satu penyedia bahan bakar kendaraan yaitu BP. Penelitian 
ini menggunakan metode kuantitatif dengan menyebarkan kuesioner penelitian secara 
online kepada 153 responden yang telah menggunakan bahan bakar SPBU BP dan 
berumur minimal 17 tahun. Penelitian ini menggunakan metode Structural Equation 
Model (SEM). Jenis penelitian ini adalah conclusive research design dengan metode 
descriptive research.  
Hasil penelitian menunjukkan bahwa Perceived Service Quality mempengaruhi 
Satisfaction, Perceived Service Quality mempengaruhi Repurchase Intention, 
Satisfaction mempengaruhi Repurchase Intention, Satisfaction mempengaruhi 
Recommend, Perceived Service Quality mempengaruhi Perceived Value, Brand 
Image mempengaruhi Repurchase Intention, dan Brand Trust mempengaruhi 
Recommend. Namum, Perceived Value tidak mempengaruhi Satisfaction, Perceived 
Service Quality tidak mempengaruhi Recommend, Brand Image tidak mempengaruhi 
Recommend, dan Brand Trust tidak mempengaruhi Recommend. Peneliti memberikan 
saran BP bekerja sama dengan konten kreator untuk mempromosikan BP di setiap 
post di Instagram atau Youtube dengan jangka waktu yang disepakati. 
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British Petroleum (BP) is a vehicle fuel provider company from the UK. BP is 
expanding into Indonesia in collaboration with Aneka Kimia Raya (AKR). However, 
BP gas stations still seem to be empty of consumers who come because they provide 
the facilities provided with poor quality. 
The purpose of this research is to study whether Perceived Value, Service 
Quality Perception, Satisfaction, Brand Image, and Brand Trust are related to 
Repurchase Intentions and Recommendations. A study was conducted on one of the 
vehicle fuel providers, BP. This study uses a quantitative method by publishing online 
research questionnaires to 153 respondents who have used BP gas station fuel and 
used a minimum of 17 years. This research uses the Structural Equation Model 
(SEM) method. This type of research is a conclusive research design with descriptive 
research methods. 
The results showed that perceived service quality affects satisfaction, perceived 
service quality affects repurchase intention, satisfaction affects repurchase intention, 
satisfaction influences recommend, perceived service quality affects perceived value, 
brand image is influenced by repurchase intention, and brand image is influenced 
Repurchase Intentions, and Brand Trust influence Recommendations. However, 
Value Perception does not affect Satisfaction, Perception of Service Quality does not 
affect Recommend, Brand Image does not affect Recommend, and Brand Trust does 
not affect Recommend. Researchers advise BP to work closely with creator content to 
promote BP on every post on Instagram or Youtube for an agreed period of time. 
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